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Abstract

Disneyfication brought about by globalization has created great
impacts on nations in the East since the 1980s due to its strong media power
and successful marketing. With its strong hegemony of Disney’s values and
ideology, Disney’s cultural products bring images, stereotypes and values of
the Western world. TV programs from Disney Channel in Taiwan targeting
young children formed images and representations of identity and alterity of
the West. These images and values are transformed into local cultures via
translation. All the programs from Disney Channel in Taiwan are subtitled and
dubbed to help the local audience understand and appreciate the programs. To
abide by the general rules proposed in screen translation, subtitle translators
most often adopt the strategy as “domesticattion”(or localizing to meet the
need of marketing), overlooking the consequences of cultural and value
formation of Disney. The study aimed to reveal how Disney channel in Taiwan
creates its image and values and how subtitle translators cope with the
differences in cultures and values from Disney by closely examining the
subtitle translation practices of one popular TV show (The Suite Life of Zack &
Cody) from Disney Channel in Taiwan. The study found that translators
adopted alterative strategies instead of abiding by the “fidelity” rule to the
original so that the translation and subtitling made TV programs well
perceived in the local area. However, the study identified some problematic
practices of translation strategies adopted because they shorten the distances of
the audience and Disney’s world and in the meantime deprive children of
chances to explore and identify foreign cultures and values.
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